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1: Introduction – DNA Profiles Explained 
 
Dr Nitch’s Detailed Niche Analysis Profiles provide a ‘ready meal’ of key facts, insights and 
product ideas for developing or promoting products in a specific niche FAST.  
 
Like any good ready meal we do all the hard, messy work of research, analysis and preparation 
so all you have to do is read the results and take action. Why do all that niche research and 
investigation when you don’t have to?  
 

Dr Nitch’s DNA Profiles – The Niche Market Ready Meal 
 
 
Many months and thousands of 
dollars have been spent testing and 
checking that the unique premium 
content you’ll find in a DNA Profile 
is presented in the right format. A 
ready to use blend of research, 
analysis and ideas to give you 
proven, hard nosed facts and 
resources that you can take and use 
right away.  
 
Each DNA Profile contains two 
separate sections. The first sets out 
our analysis of the niche, the target 
markets and customer groups and 
our own unique set of niche product 
ideas. The second half of each 
Profile contains resources, site links 
and other ideas to enable you to 
get your product research and 
development off to a flying start.  
 
The DNA Profiles have been road 
tested with business owners to make sure that the contents are within the reach of anyone 
ranging from the absolute beginner through to the most expert and experienced business 
operators.  
 
It doesn’t matter if you’re selling on eBay, looking for affiliate programs or trying to build your 
own set of unique products. When you read through a DNA Profile you’ll get an incisive fact 
pack of analysis, customer 'wants' and suitable target markets that provide all the data you 
need to develop your own products, sell someone else's or look at markets you can move into 
without delay. 

 
 

Dr Nitch – Niche Ideas to make you money 
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2: Aromatherapy – Niche Key Facts 
 
Niche Key Facts 
 

• Aromatherapy is based on the use of essential oils and scents extracted from 
natural plant materials such as trees, flowers and plants 

• Essential oils are used on their own for massage or aromas or as a ‘green’ 
ingredient in products such as perfumes, shampoos and cleaners 

• Aromatherapy is used as a natural aid for many common health problems such as 
headache, stress or insomnia for humans and animals 

• Niche has a very strong appeal to the niche business developer due to its rock 
solid connections to customers with strong personal beliefs or health issues. 
These are both very strong drivers of customer demand for suitably targeted 
products 

• Market awash with general guides and kits so plenty of space for targeted 
products to clean up with specific customer groups 

 
Niche Background 
 
Aromatherapy has been around since the time of the 
ancient Egyptians. In Medieval times it was used to 
ward of the plague or to disguise the lack of proper 
sanitation.  
 
As a healthy living option Aromatherapy came into its 
own in the 1950’s when the concept of combining 
essential oils with massage to treat health problems 
naturally first became popular. 
 
What is Aromatherapy? 
 
Aromatherapy is the use and extraction of oils from 
natural plant materials such as flowers, leaves, bark 
and trees. Over 100 different oils are used in 
Aromatherapy which combines the scents and 
characters of each natural oil with its known effect on 
human emotions and moods. 
 
Essential oils are used in Aromatherapy as mood or room enhancers, massages and 
baths to relieve common health problems including headaches, stress, tension, and 
depression. Aromatherapy is also used in the bedroom as part of sensual massage. 
 
Aromatherapy includes the direct use of essential oils on their own in massages or baths 
and the indirect use of the oils in other products such as pillows, cushions, diffusers, 
candles and oil burners. 
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3: Aromatherapy - Niche Customer Needs 
 
Customer Needs 
 
Customer needs are the very personal interests, concerns and desires that will drive customers 
to be interested in buying and using products from the Aromatherapy niche.  
 
Aromatherapy has strong customer needs across multiple sub niches which indicates a very 
strong niche opportunity for the niche business owner.  
 
However, consumers in the Aromatherapy niche with specific needs will be frustrated by the 
large number of ‘general’ product offers that touch on but don’t actually solve their specific 
and individual needs. Product developers who can create a clear position and target market for 
their Aromatherapy product offer stand the best chance of success. 
 
Opportunities exist in the Aromatherapy niche to focus and direct specific niche products to 
match customers needs within selected customer target markets where focus, demand, passion 
and money exist.  
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4: Aromatherapy - Niche Target Markets 
 
Target Markets 
 
Aromatherapy taps into no less than four extremely strong customer needs target markets. All 
share the same characteristics of committed customers, sustained purchasing and commitment.  

 the niche are those where customers 
re interested in Aromatherapy due to: 

The niche also has links to the Pets, Homecare and 
Fashion markets. 
 
These target market customer groups are discussed 
in more detail in the next section.  
 
You can also find Dr Nitch’s suggested product ideas 
which focus on these customer demands. 
 
 
 
 
 

Aromatherapy Core Target Markets 

 
 
The four primary significant customer target markets for
a
 

- Lifestyle choice 

- Natural healthcare 

- Hobbies and Crafts 

- Relationships 
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Core target markets 
 

Lifestyle C
 

hoice 

credible products they can find that match their needs. 

People who have chosen to use natural remedies in place of or alongside regular 
ll do so out of desperation 

ly to cease and they will likely be on the look out for other 
an revert to OTC drug solutions. 

afts 

The hobby and entertainment 

guides or products 
which teach and train customers 

 

and money already invested) to a 
particular craft are always on the 
look out for products which can show 
them how to use their skills and 
ideas of projects or gifts they can 
undertake. 
 

 

 

packaged product using 
Aromatherapy techniques and products. 
 

Customers who opt to use natural or green products do so less through fashion or price 
but more to a strong personal belief or commitment. Customer who opt for the 
lifestyle of using natural, green or ethical products are highly likely to want to buy any 

 
Natural Healthcare 
 

pharmaceuticals wi or commitment to a cause. Their use of 
such products is unlike
options to try rather th
 
Hobbies and Cr
 

markets are full of general 
information and 

‘how to’ do a particular craft or 
hobby.  

Customers who already have skills 
and a commitment (through time 

Relationships 

Away from the more racy sex games, 
counseling for failed relationships 
and performance advice, customers 
in normal loving relationships have a 
need for products and services that 
they can be comfortable and safe 
with.  

Using Aromatherapy for sensual 
massage, creating a celebratory 
‘event’ or a particular ‘mood’ for an 
anniversary are clear target markets 
for an appropriately written and 
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kets 

 
 

ave a 
 

se markets where alternative 

 

 

 
ashion 

 
he cult of celebrity and fashion is a global multi billion dollar industry. The desire for 

d the growth of so called celebrity scents and perfumes 
rved by 

d to appeal to those looking for the next big 

Aromatherapy Detailed Target Markets Map 

 
Additional target mar
 

Pets 

Pet owners can be obsessive about the needs and care of their pets, often treating them
as if they were kids and not ‘just’ animals. Customers in this target market often h
strong demand for any natural products and services that can aid the care and nurturing
of their pets. Core markets exist in the Cat, Dog and Hor

erapies are growing in popularity. th

Homecare 

Customers who are keen to know the origin of the goods they buy, have ethical and 
environmental concerns or those with allergies or skin problems are all natural target 
customers for products that are packaged and written with their needs in mind. 

F

T
ostentation, personalization an
opens up a target market se
based on natural products that could be sol
label. 
 
 

Aromatherapy for the creation of unique scents 
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s 

r Nit

For thi
analysi
market
 
he ma are complementary with a lot of shared sub 

niches r interest groups (think massage for back ache, headache, arthritis etc).  

Our ma
ranking  
peaks ( pically 

e time when most people take up a new hobby, interest or try to do something new or 
differe eir lives. 

This co
benefit
opport
techniq
 

 
5: Aromatherapy Trend
 
D
 

ch Niche Market Watch 

s niche market watch we’ve selected two of the core markets that use Aromatherapy for 
s – Natural Therapies and Massage. These markets were chosen from the 1,600 individual 
s covered by the Dr Nitch Market Watch database since the beginning of 2005.  

rkets of Natural Therapies and Massage T
and custome

 
rket watch data shows that each market has a similar profile with fairly consistent 
s throughout the past three years. You will also see highlighted two very clear seasonal
marked with red arrows) that occur in the winter and new year periods. This is ty

th
nt with th

 
nsistency and seasonal highlights presents the niche product developer with the twin 
s of sustained interest and desire for Aromatherapy products coupled with clear 
unities to mount seasonal campaigns, promotions and other traffic generating 
ues. 

 
 
Source: DrNitch.com Niche Market Watch Database. Reproduction without permission is strictly prohibited. 
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Other Aromatherapy Trend Ideas 

 the Niche Research Resources section at the 

arkets.  

how longer term trends in search and news 

Google™ Trends 
ol is still experimental and the results are 

ogle Trends serves as another 
seful niche market research and indicator 

but we wouldn’t use it above all others yet. 
 
 
 
 
 

About Dr Nitch’s Niche Market Watch™ 
 
Dr Nitch’s Niche Market Watch™ is a proprietary research database which records and tracks 
market movements in over 1,600 niche markets in the US, UK and Australian markets. Rather 
than base a business decision on a single snapshot of purely recent keyword search activity our 
Niche Market Watch database holds data going back over three years and is growing in depth 
and complexity every month. 
 
Exact details of the Data sources we use within our research database are kept secret for 
copyright protection but we can say that we monitor the activities of buyers, sellers, 
advertisers, searchers and news stories as our sources. 
 

 
In
end of this report you’ll find our suggestions 
for other niche research you can use to 
identify and check out potential niche 
m
 
One of these is Google™ Trends which can 
s
activity – just two of the niche profile 
characteristics we use in our Dr Nitch niche 
market ratings.  
 
Please remember that the 
to
yet to be proven as a valid indicator of visitor 
activity.  
 
As a tool, Go
u
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6: Dr Nitch Thinks - Aromather
 

r Nitch N

apy Niche Rating 

iche Rating 

to the niche we give the Aromatherapy niche our 
 appeal based on its Consistency, Reach and 

tor supporting the Aromatherapy niche is the fact that the majority of target 
y extremely strong customer needs. As a niche, 

that exist due to health or personal beliefs 
n up by customers in quite the same way as 
ing fashion or short term ideas.  

nt rankings shown in our Market Watch data 
ers usually take up a new diet, living style or 

romatherapy is a very strong niche for product developers as it gives access to so many other 
lated markets where aromatherapy can be used as a delivery device for products that directly 
lk to customers needs. 

iven the wider growth in ethical, green, natural and sustainable living we believe the market 
for Aromatherapy related t chance to grow in the 

ture.  

D
 
Based on our detailed research and analysis in
top rating for both short and long term Niche
Future prospects.  
 
he strongest facT

markets linked to the niche are dominated b
Aromatherapy is dominated by niche markets 
neither of which are likely to change or be give
many hobby or interests that are based on pass
 
This ‘stickiness’ is demonstrated by the consiste
with seasonal peaks around the time custom
interest. 
 
A
re
ta
 
G

 products and information still has a significan
fu
 

Short Term Long Term 

  
 
For our selection of specific product ideas that you could develop for the Aromatherapy niche 
look at our Niche Product Ideas section next. These are the top ideas we selected from our 
initial longer list.  
 
One additional product theme to highlight comes from a review of the books and sites on offer 
in the niche. All the top titles and sites cover Aromatherapy oils, its techniques and ‘how to do 
it’ which is the crowded section of any niche market.  
 
There is a huge void for video products on how to ‘do’ Aromatherapy so opportunities exist 
for the video aware niche product developer to take some of these general book titles and 

produce DVD alternatives. 
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7: Dr Nitch’s Aromatherapy Niche Product Ideas  

esearch and analysis the Dr Nitch team has carried out in the 
romatherapy niche we’ve short listed our favorite niche market ideas for targeted information 

t out in a matrix which includes: 

 
Based on the detailed r
A
or coaching products you could develop for sale into this market.  
 
The products are se
 

 a description of the idea 
 possible product details 
 product format options 
 the likely target market of each idea 
 why the target customer group would be interested in the product.  

 
If you’re interested in developing products for the Aromatherapy niche market why not pick a 
few of these ideas and either develop them as described or use Dr Nitch’s suggestions as th
basis to w

e 
ork up your own.  

lease remember that these are un-tested ideas we’ve come up with based on the broader 

ent.  

Using Dr Nitch’s Nich
 
To take the hem in 
more detail have a look at the sites and progra
Resources section at the end of this report. Th rograms and 
places we use as part of our research work acro each month. 
 
For specific help and ideas on how to test and bu e the range 
of articles, tools and coaching published on the main checklists, 
ow to’s, videos, webinars, presentations, tools, techniques and fact sheets based on the 

 you’d like help developing your own niche product ideas or would like advice on any aspect 

s
experience in training, c
experienced hands. 

 
The ideas in our grid are just the initial ideas we selected – there’s no real limit on the number 
that could be developed so use these as a foundation to build on with your own inspirations. 
 
P
research carried out on the specific niche of Aromatherapy. You should carry out your own 
research and testing to prove a market exists before committing too many hours or dollars in 
developm
 

e Product Ideas 

Aromatherapy product ideas to the next stage and to research each of t
ms we’ve listed in the Dr Nitch Recommended 
e resources shown are the sites, p
ss the 1,600 plus markets we track 

ild products from scratch please se
DrNitch.com site. We publish 

h
techniques and skills we use. If you don’t see something you need – just ask and we’ll try and 
add it to our production schedule. 
 
If
of the product development process you can post a question on our forum where you’ll get the 
thoughts and ideas of the Dr Nitch team or other like minded people who are part of the Dr 
Nitch community. 
 
For more personal advice and guidance why not sign up for our next coaching club for help and 
uggestions tailored directly to you and your business. We’ve over 20 years successful 

oaching and product development so you’ll be in proven and 



DNA Profile – Aromatherapy  www.DrNitch.com 

 
Niche Product Ide e a t e o Why u m want it? a Possibl  Formats T rget marke Product D scripti n  wo ld custo ers 
#1 Ho
Creat ld

with e s 

 
 Book  
 New

me Care 
ing househo

cleaning products 
ssential oil

sletter 
 Video 

 Allergy & as
fferers 
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 Pregnant & 
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N
m
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Informatio
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raw material
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 minde
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cts, uses 
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 th
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ted to cus
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hey are u
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o appeal t
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 to save ti
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ient
g for
oral r

the c
okin
e or 
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w to
d cl

 sel

how
 the

ts.  

 m
ea

lin

 
y’v

kn
pr
et
 
Wo
co
ea

ake
nin

g 

e 

 
g 

 

#2 Fash
Signatur
The do’s ’t 
of mixin

ion 
e Scents 
 and don
g oils 

 Book 
 Video 

 Teens and c
udents 

ol  
t

lege
s

 Younger adults 

t and ct
m in mer pl  to 

 oils to create their 

 
P ul velo o ps 
m r bers  f ke 
m op hare n ixes’. 
 
A re poss m ing 

Play o  o ied by big brand 
nam  pe e and celebrity 
mar   
 
Prov  c w fun and 
inter n it  associated 
‘dream’ 
co us
 
 

Recipe type 
anual giv

choosing and 
own unique aromas. 

roduct co
agazine o
inded pe

dditional 
raw material

produc
g custo
mixing

d be de
a mem
le to s

venue 
s. 

 instru
s a sim

ped int
hip site
ideas a

ible fro

ion 
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 a ti
or li
d ‘m

 sell

s int
es in
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esti

uld bec

 the space
cosmetic, 

ustomers 
g hobby w

ome famo

ccup
rfum

ith a 
h the

of maybe creating a scent that 
. 

ide

#3 Ho
Build yo
aromath
products  

me Business 
ur own 
erapy 
 business

 Full 
course
manua
audio 
coachi

coac
 incl
l, vi
and 
ng. 

hing 
uding 
deo, 

 Home busin
velopers 

ess 
de

 ‘Hobby earners’ 

T t arily d nd 
b ar achi s t 

d at o erapy 
m
 
C ou uld  s by 
s ct verin  a cts of 

ing a business 
p ec men ted to 
o n ther iness.  
 
A re poss m selling 

al sines ed affiliate 
cts. 

Product of om  step by step 
plan to fo  i achievable and not 
out of reach.
 
Gives intere mers the 
opportunity to develop their passion or 
interest beyo ir own home and to 
influence (an to others. 
 
This product  both target customer 
groups y extended once 

d markets (see 
related mark section). 

his produc
usiness st

tailored and 
arket. 

oaching c
tep instru

setting up an
lus the sp
perating a

dditional 
raw materi
produ

 is prim
t up co
targete

rse sho
ions co
d runn
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 aroma

venue 
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 an en
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 the ar

include
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ible fro
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to e
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tep 
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nd the
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built to cover other relate
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s 
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Niche Product Idea Possible Formats Target market Product Description Why would customers want it? 
#4 Kids Care  
How to use 
Aromatherapy for 
young kids 

 Book 
 

 Parents of young 
kids 

 Grandparents 
 Professional 

Carers 

Guide book of options and ideas of how to 
use Aromatherapy to: 

 soothe upset or ill babies 
 how to calm anxious or over active kids 
 how to increase kids concentration 
 how to use essential oils and other 

natural, organic non chemical ingredients 
to help with common skin complaints, 
breathing problems and allergies. 

 Where to get hold of the correct 
ingredients 

ucts. 

onale 
their 

ids in a better, more natural way without 
ds. 

atural 
solution to day to day issues faced by 
parents and carers of young kids. 
 
Potential to extend the product idea to 
solve stress, headache and sleep problems 

 or working in front of a PC.  

 
Extra income available from selling 
essential oils and storage prod

Product targets and supports those 
customers who care for kids. 
 
Explicitly targets the emotional rati
of those wanting to help or care for 
k
using chemicals or heavily branded goo
 
The product offers an ethical and n

in the adult market potentially targeting 
those who spend a long time travelling, 
commuting

#5 Relationships 
Sensual massage 
techniques with 
Aromatic oils and 
perfumes 

 Book  
 Audio 

 Adults or mutual care and 
ve. 

es 

assage as part of a relationship. 

lain how to use sensual 

roduct gives adults safe and non-
cy 

spiritual and 
utual care techniques used for centuries 
 African and Asian cultures. 

 

Using Aromatherapy f
lo
 
Guide to the oils, products and techniqu
to use in giving and receiving sensual 
m
 
Techniques exp
massage. 
 

P
threatening alternatives to more ra
techniques. 
 
Techniques harness the 
m
in

Product would appeal to all ages. 
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Niche Product Idea Possible Formats Target market Product Description Why would customers want it? 
#6 Party Time 

y Using Aromatherap
for Kids Parties 

 Book  
 Video 

 Parents of young 
teens 

This product idea targets Aromatherapy at 
the young teens party and entertainment 

deo program 

ies 

segment. Guide book and or vi
would demonstrate ideas for using 
aromatherapy techniques at teens part
such as: 

 ‘Aroma Makers’ – mixing and making 
individual scents and perfumes 

 ‘The Quest of Quindor’ – quiz or 
guessing game to identify essential oils 

 ‘Witches Cauldron’ – mixing safe natural 
ingredients with color to make wizard 
potions 

 ‘Scentual’ – making and filing diffusers, 
sachets and pillows to create take home 
gifts. 

ng lists of required aromatherapy 

ry 

  

and 
s 

e 
 
Product would give ideas, examples and 
shoppi
products to suit sleepovers and parties for 
the 12-15 age group. 

Party ideas for the under 12’s are ve
well catered for.  
 
Parents and carers in the 12 to 15 age 
group face a much more difficult time 
finding ideas and activities for their kids 
parties, sleepovers and special events 
that will engage and entertain this group.
 
This product would tap into this need 
provide ideas that appeal to both adult
and young adults alike. 
 
Further opportunities to offer wider 
planning, ideas and solutions for teens 
parties using other ‘safe’ products outsid
the normal and increasingly boring options 
available commercially. 

#7 Pet Care 
Aromatherapy for 
your pets 

 Book  
 Video 

 Pet owners 
 
  to 

Products could be targeted at owners of 
specific animals or micro targeted at 
owners of particular breeds especially if 
they are known to suffer from any specific 
ailments aromatherapy is known to help 
such as stress, tiredness, attentiveness and 
sleep disorders. 
 
Digital products could be packaged with 
physical products to make a more 
expensive and profitable product.  

do anything to 

Use of natural products and oils as a 
treatment for minor disorders targets 
those customers keen to use less 
chemicals or natural alternatives. 
 
  

Fact book and/or associated videos 
showing how natural oils and chosen 
elements of Aromatherapy can be used
calm, treat and care for pets. 
 

Product targets customers with a known 
and profitable desire – their animals. Most 
pet owners will spend and 
care for their special friend. 
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Niche Product Idea Possible Formats Target market Product Description Why would customers want it? 
#8 Natural 
Gardening 
Aromatherapy from 
your garden  

 Book  
 Video 

 Gardeners 
 Elderly 
 Vegetarians & 

Vegans 
 Alternative 

Medicine users  

l oils 
s 

d 
ities. 

 

 

Fact based guide book to the plants and 
shrubs that can be grown in the garden for 
use in Aromatherapy. Product would show 
customers how to select and plan an 
aromatic garden and cover off key 
concerns such as safety and care. 
 
Product could introduce the subject of 
harvesting and extracting the natura
from plants grown in the garden with thi
being covered in depth in a related 
product. 

This product has a wide reach with an 
appeal to both the natural medicine an
ardening commung

 
Aromatic gardening is especially of 
interest to those with sight problems 
while the subject of home harvesting and
home production appeals to the growing 
ustomer groups interested in cutting c

their carbon footprint, growing organically
or just getting back at Big Co 
corporations. 
 

#9 Health Care 
Creating Rescue 
remedy blends with 
essential oils  

 Book 
 Audio 
 Video 

 Health concerned 
consumers who want 
natural healing 

 Elderly 
 Specific complaint 

sufferers  

emical way. Product shows 
e 

ses for 
ries of 

ess. 

n 

 
Product would also appeal to the direct 

Information product that introduces the 
concept of using natural oils to treat 
common conditions in a safe, organic and 
non-ch
customers what they need, how to creat
their own mixtures and how to use them 
safely. 
 
Information could suggest possible u
each blend in a general guide or a se
guides could be created which focus on 
specific complaints such as headache, 
insomnia, arthritis, asthma or str

Customers with a specific health 
complaint or concern will always be kee
to investigate and try a natural, non-
invasive, non-chemical solution if there’s 
the slightest possibility that it might help 
their condition. 

friends, relatives and colleagues of a 
sufferer. 

#10 Crafts 
From sprays & 
bottles to jewellery 
& pillows, drawer 
liners, room scents 

 Book  
 Video 

 Teens 
 New home owners 
 Young Moms 

 

 

 

ific crafts or skills. 

t and 

es 
by. 

ustomer who wants ideas on how to use 
their skills either for themselves or as a 
means to make products to sell, for fund 
raisers or to give as gifts. 

©Aluvis 2008 All rights reserved. 
 

16

Visual instruction manual and guide book
on creating gifts, home wares and 
decorative items using scented materials
or oils. 
 
General product could be created initially 
with subsequent further titles created 
focussing on spec
 
Product would ideally support sales of 
physical products, tools, equipmen
raw materials. 

Home crafts market is massive but 
typically focussed on specific techniqu
and activities within each craft or hob
 
Product would appeal to any home craft 
c
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Niche Product Idea Possible Formats Target market Product Description Why would customers want it? 
#11 Adult 
Entertaining 
Aromatherapy 
Events 

 Book   are Adults who
terested in in

entertaining 

Information guide with sample activities,
materials and ‘how to’ information. 
 

 

 Guess the aroma 
 Match the origin to the name 
 Latin name or real name mix up 
 Truth or bluff on myths about the scent 
 Mixture mayhem, mixing scents for 

unexpected results 
 
Product would go well with an other 
product on home styling and using scents in 
the home or as part of an event to create 

nt 
s 

‘effects’. 
 
Information products could be packaged 
with real materials and equipment to 
create larger more expensive products. 
 

Adult dinner parties and entertaining 
friends or members of the same social 
group are growing in popularity. 
 
Product offers a natural and differe
alternative to the usual games, quizze
and puzzles directly appealing to 
customers who want to personalize their 
event to be individual and ‘different’.  

 
 
 
 

17©Aluvis 2008 All rights reserved. 
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8: Aromatherapy Niche Magazines 
 
In  therapy DNA Profile we showcase some of the top consumer 
ma a ndirectly support the niche and customers interested in 
Ar y.
 
Re  ill provide you with a more in depth understanding of the niche, 
re e roduct ideas and potential Joint Venture or Affiliate partners. The 
fact that these magazines are published demonstrates that there is a demand from consumers 
and advertisers – those who spe ney in the market. 
 
We’ve selected four zin hed of Aromatherapy which cover 
alternative medic ural  we nd natural beauty. There will be others 
publi n si ela s b  are the most popular with readers that cover 
the Aromather  
 
Yo k fo es u  ma esources published in our resource section 
later in this e ith rst. 
 
How to use w nti
 

thi
ga

om

adi
late

s section
zines th
atherap

ng these
d mark

of the Aroma
t directly or i
  

magazines w
ts, possible p

nd mo

es publis
 health,
ted topic

sing the
, start w

e’ve ide

 m
, 

 an
ich

re 
ut

az

aga
nat
d r
e. 

titl
 pleas

ines 

 around the niche 
ll being a
ut these

gazine r
 these fi

fied: 

ine
ar
 n

o
t b

ag

shed o

an loo

mil
apy

r m
or

 m

u c
rep

the

 Buy
che, c

 s  e tu  as essential background information on the 
u a products and services already on offer 
am
sto

ple
m

 c
ers

op
 n

ies of
eeds 

ach and s
nd related 

dy them
ni

 Use t   of your own articles and 
Aromath d topics. 

he contents as a foundation
cl

for the preparation 
information on erapy and osely relate

 Work up draft product ideas for development on a theme based on your reading 
 Identify alternative sources of affiliate products and services to promote 

 
 

Alternative Medicine 

Alternative Medicine aims to be the number one source of credible 
information on alternative therapies - and the art and science of 
healthy living.  

Alternative Medicine magazine claims to be the most trusted source 
readers turn to for help in making decisions about their health and 
wellbeing. 

www.DrNitch.com/resources/AlternativeMedicine.html 
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Natural Health 
 
Natural Health magazine covers advice, information and features on 
Healthy Foods, Herbs, Body workouts, Vitamins, Home Remedies, 
Body care, Recipes, Prevention, Self-Care and New Products. 
 
www.DrNitch.com/resources/NaturalHealth.html 

 

 
 
 
 

Body & Soul 
 
From the publishers of Martha Stewart Living, Martha Stewart Kids, 
Martha Stewart Weddings, & Everyday Food.  
 

d & 
& 

ll-being. 
www.DrNitch.com/resources/Body+Soul.html

Body & Soul features material on how to Live a healthier, balance
joyful life with natural strategies to stay healthy, ways to feel fit 
energetic, best ideas in vitamins, and new ways to explore spiritual 
we

 

atural Beauty & Health

 
 

 

N  

Nat
che c
 
Imp t
call “

ww.DrNitch.com/resources/NaturalBeauty.html

ural Beauty & Health supplies the latest information on non-
mi al methods to enhance the readers well-being and appearance. 

or ance of the mind & spirit are explored in what the publishers 
 a stimulating, original format”. 

 
w  
 
 
 
 
 

Other Aromatherapy Magazine Ideas 
 

To get ideas for other niche research resources, sites 
and publications try out some of the links in the Dr Nitch 

 report. 
 
 
For specific product ideas that you could develop for the 
Aromatherapy niche look at our Niche Product Ideas 
section. 
 
 

 

Recommended Resources section later in this

©Aluvis 2008 All rights reserved. 19
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rapy Articles 

rch report provide 
r of the market and the 

n currently ‘out there’ in the 
get you started.  

 
When you compare the titles and subjects of each 
article you’ll see that while the articles we’ve 
found are all about the niche topic of Aromatherapy 
most of them touch on the related health, fitness 
and well being markets as well. 

nk to other niches 
that are similar or share
for ideas on how you can
totally focused on the Ar
 
How to use the articles
 

 
9: Aromathe

 
The articles on Aromatherapy 
section of the DNA Profile resea
you with a good flavo

we’ve included in this 

informatio
Aromatherapy niche to 

 

r that most niches, however small, li
 
It’s an important point to remembe

 common features. Take a look at our later section on related markets 
 appeal to a wider target market with your product while still being 
omatherapy niche.  

 we’ve selected 

 Use them as background reading to increase your knowledge and understanding of the 
Aromatherapy niche 

 Download and use them on your own sites to kick start your content and SEO 
 Use them as the base to create your own original and unique articles 
 Develop product ideas from the content and subject of each article 
 Find more affiliate products to promote from the article 

 
e’ve included 20 articles as a taster – with more research on the direc

authors 

tories listed in our W
‘Recommended Resources’ you’ll find loads more. But use these articles to get your content or 
research started.  
 
David Faulkner's Articles in Alternative Medicine - Article ... 

 there are ingredients in Aromatherapy  

riental Aromatherapy

If you are familiar with aromatherapy then you may know
 
O  

riental Aromatherapy massage blends the East with the West in a more challenging way of treating 
ody/ mind disorder. Through the holistic Chinese world 

From Tip To To

O
b
 
Dip Yourself e With Aromatherapy Bath Salts 

ne of the most common ways of making use of A
b

romatherapy bath salts is o aromatherapy oil to bring 
alance in your body, as well as mind. 

 
Aromatherapy Treatment: An Alternative Mode 

y based on a holistic way to deal with a number of mental and 
atural way 

An aromatherapy treatment is completel
physical health issues. It is a completely n
 
Retreat Your Body, Soul And Mind With Aromatherapy Massage Oil 
An aromatherapy is a practice to rejuven
essential oils. It infuses positive spirit and
 
Amazing Benefits Of Aromatherapy Esse

ate your mind, body and soul, conducted with the help of 
 motivates to 

tial Oiln  
Aromatherapy is an art of healing various diseases, with the help of nature. It is conducted by means of 
essential oils, which are extracted from roots 
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il
 
Essentials Of Aromatherapy Carrier O  

aling various mental and physical disorders. But, have you ever 
given a thought what really makes these natural oils 
Aromatherapy is a natural mode of he

 
Aromatherapy Massage Oil And You 
If you have even experienced an aromatherap
aromatherapy massage oils and their benefits 
 
Aromatherapy Massage For Relaxation

y massage then you are already familiar with 
for you and your skin. 

 
Aromatherapy massage not only relaxes muscles but also 
speed up the healing process and relieve pain 
 
Unfold A Distinct Mode Of Relaxation With Ar

reduces stress. Some ingredients can even 

omatherapy Benefits 
f the innumerable benefits that aromatherapy can cateFor thousand of years, people are well-aware o r 

us with. As per aromatherapy technique, 
 
nlighten Yourself With Aromatherapy InformationE  

Aromatherapy is the most beautiful gift of nature to mankind, but unfortunately due to lack of 
information a large number of individuals are deprived of its 
 
Aromatherapy Oils And Their Benefits 
If you have never used any type of aromatherapy then you may be interested to know some of the 
enefits that people can get from using aromatherapy oils. 

romatherapy Gift Baskets Are Unique

b
 
A  
Aro t  
eve a product for 
 
Aro t

ma herapy gift baskets have gotten very popular and there are now gift ideas for “him” also. Nearly
ry home and/or person has used 

ma herapy Candle: Set Out To Curb The Stress And Stimulate Feelings 
, w h the revival of nature, aromatherapy candle has come up, which have no suBut it ch mirth-spoiling 

mel a
 

romatherapy Massage Makes You Feel Soothing Effect Of Nature

odr matic effect and soothes your mind, body and soul 

A  
 

e The Chronicle Of Natural Benefits

Aromatherapy massage is a natural way to tackle various physical and mental disorders by means of
essential oils extracted from plants 
 

romatherapy Books StorA  
isdom and knowledge of the age old 

 Soothing Gift Of Nature

Aromatherapy books are just like that. They carry forward the w
practice of aromatherapy that uses nature as the prime 
 
Aromatherapy Recipe: A  

ts Aromatherapy recipe is blend of essential oils according to its different benefits. Aromatherapy has i
roots in the ancient times, has continued to grow 
 
Experience The Many Benefits Of Aromatherapy 
Aromatherapy is a wonderful way to relax after a long stressful day. Using different scents have been 
proven to change moods and make it easier for you to 
 
Aromatherapy Skin Care Saves Skin From Decay 
In terms of aromatherapy skin care the products used are mainly extracted from the core of nature. 
There are essential oils and lotions and creams to spruce 
 
Aromatherapy Bath Products: Spirited With Natural Benefits 
Aromatherapy bath products are these extra coatings and they use 100% natural ingredients. 
Aromatherapy bath products use essential oils that are extracted 
 

Other Aromatherapy Article Ideas 

r our favorite article directories and tools to 
search and find more articles and content about aromatherapy. 

 
See our recommended resources section fo
re
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lected our favorite titles from the most popular books offered on Amazon.com. We use 
 for its international reach and ease of use. With so many 

r and is 
ess of a niche. 

 
To speed up your research and understanding of the Aromatherapy niche we’ve analyzed and 
se
Amazon as a niche research source
visitors and customers across the world, Amazon is a premium niche market indicato
one of our core benchmark sources for assessing the attractiven
 
How to use the books we’ve selected 
 

 Choose and buy a few as research material to increase your background knowledge of 
the Aromatherapy niche 

 Identify the key terms, phrases, descriptions and products that are used in the niche. 
 Think up some of your own product ideas based on the contents of each title 

py below. If 

t to 
hout any 

t 
’ll notice that nearly all 

o make the most of the niche you’ll be best placed looking 

k 

 
We’ve shown our pick of the titles on Aromathera
you do a bit more research on Amazon or in your local book 
store you’ll find others that may appeal to you more. Bu
get started with your product development wit
undue delays please use the titles shown to get started.  
 

hen you look at the list of books that are some of the besW
sellers in the Aromatherapy niche you
of them are ‘general’ books on Aromatherapy. 
 
T
at products that target a specific customer group with 
Aromatherapy as the delivery method.  
 
So rather than general guides or products on Aromatherapy loo
health, well being and lifestyle products that use Aromatherapy 
unique niche product that directly targets a customer problem. 
 

 

The Complete Book of Essential Oils and
Natural, Non-Toxic and Fragrant Recipe
a Safe Home Environment by Valerie Ann
 
 

 

Essential Aromatherapy: A Pocket Guide
Aromatherapy by Susan E. Worwood and 
(Paperback - Mar 2003)

 

Vibrational Healing: Revealing the Essen
Aromatherapy and Essential Oils by Debo
1, 2000)

 

TIP = If you create you
own notes of key terms 

r 
and 

information while doing 
your background reading 

s 
a free glossary or fact 
sheet to offer potential 
customers. This could be 

reputation as an expert in 
romatherapy niche 

this could be used later a

used to build your 

the A
and as a lead generation 
tool. 
at product ideas on specific 
– that way you’ll have a 

 Aromatherapy: Over 600 
s to Create Health - Beauty - 
 Worwood  

 to Essential Oils and 
Valerie Ann Worwood 

 ce of Nature through
rah Eidson (Paperback - Nov 
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Scents & Scentuality: Essential Oils & Aromatherapy for Romance, 
Love, and Sex by Valerie Ann Worwood (Paperback - Nov 1998)

 

Essential Energy: A Guide to Aromatherapy & Essential Oils by Nikki 
Goldstein (Hardcover - Oct 1997) 
 

 

Aromatherapy: Essential Oils and How to Use Them by Charla 
Devereux (Paperback - Mar 2002) 
 

 

Advanced Aromatherapy: The Science of Essential Oil Therapy by 
Kurt Schnaubelt (Paperback - May 1, 1998) 
 

 

500 Formulas For Aromatherapy: Mixing Essential Oils for Every Use 
by David Schiller and Carol Schiller (Paperback - Jun 30, 1994) 
 

 

Aromatherapy Massage: Essential oils explained for health and 
pleasure by Margie Hare (Hardcover - Sep 30, 2004) 
 

 
Other Aromatherapy Book Ideas 

 
See our recommended resources section for a selection of other sites and sources that we use 
to research niche information to identify the themes, subjects and product ideas that 
customers want.  
 
For specific product ideas that you could develop for the Aromatherapy niche look at our 
Niche Product Ideas section. 
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11: Aromatherapy Affiliate Programs 

om Clickbank™ but we’ve listed other sources of 
r 

commended resources section at the end of this 
rep .
 
Wh y
goin t
roducts adding other digital or virtual ideas that fit 

to the Aromatherapy niche that you won’t have to 

 you haven’t already got a Clickbank account, you 

 
In our research on affiliate programs we’ve focused 
on finding digital products that you can select and 
use within minutes of reading this report.  
 
The products we’ve chosen for this niche are sourced 
fr
affiliate products (virtual and real) in ou
re

ort   

en ou’ve decided on the niche product you’re 
g o develop you should research more affiliate 

p
well with the product or service you’re offering those 
in your target market.  
 
Alongside digital products there will also be 
opportunities to promote physical products that tap 
in
stock or dispatch if you use an appropriate affiliate 
program. 
 
If
can sign up for an account at the following address: 
www.DrNitch.com/resources/ClickBank.html 
 
 
 
 
How to use the affiliate programs we’ve identified 
 

 Review the products off
others are reach

ered in detail and perhaps buy one or two to understand how 
ing the Aromatherapy niche and what their ‘offer’ is 

 Build on your li
developed from rev

st of niche based key terms, phrases, descriptions and ideas that you 
iewing our selected articles and books  

 Use the affiliate product sites as a ‘Swipe’ foundation to help accelerate your own 
niche product development 

 Develop you  own product ideas based on the format and subject content of each 
product 

 

r
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Learn The Power Of Aromatherapy 

 
ook 

 
C SP: Introducing The Comprehensive 

 That Will Have You Relaxed, Working 
S  Be
 
Product Includes: The
Physiological Aspect of lication Of 
Aromatherapy Oils ntial Aromatherapy Oils and Their 

 
 $

 
Authors Pitch: “In ‘Le n the Power of Aromatherapy’, 
beginners will learn what oils are best for what ailments and 
how to best use those oils to ensure the maximum benefit is 

 experienced practitioners will gain the 
 they need to take their aromatherapy 

ext
 
Affiliate Support: Once you’ve signed up as an affiliate the site offers a full and extensive 
range of affiliate tools including sample emails, headlines, banner ads, adwords and ezine ads. 
 

mment & Recommendations: ‘Learn the Power of Aromatherapy’ is a general 
y areas a new product developer or customer would need to know. As 

such, it’s quite like the
 
Promoting this book is nlikely to make you a fortune but with a good sales letter, interesting 
content and an above average affiliate tool kit the product is an ideal starting product to 

while you develop your own niche product.  
 

ge
advertising and promo
developed product of y
 
Product Link: Find it at  www.DrNitch.com/resources/LearnAromatherapy.html

 

Product Format: eB

lickbank Product U
Aromatherapy Guide
marter And Feeling tter In No Time!  

rigin Of Aromatherapy, The  O
 Aromatherapy, App

, Esse
Benefits 

Commission Details:  Per sale: $9.98 % Per sale: 50.0%  

ar

achieved. And more
knowledge and skills
techniques to the n  level!”

Dr Nitch Co
guide that covers the ke

 general books that are available on Amazon.  

u

generate an income 

The biggest advanta  of affiliate products is that they allow you to test a market with 
tions without the up front cost and investment of having a fully 
our own.  
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 Bath And Body Products
 

How To Make Popular Scented  

lickbank Product USP: Make Professional-quality Bath And 
nce, Including Discontinued And 

mpoo, Conditioner, Scrub, And More.  

chers readers how 
 create and make 

sale: 50.0%  

nd Body Products" is my 70-page 
 make shower gel, lotion, scrub, and 

 detailed instructions and step-by-step photos, I teach you how to whip up all the 
xurious daily-use products you want in your favorite scents - even Bath and Body Works own 

ts you make will be higher quality than 
s.” 

ffiliate Support: No affiliate toolkit is offered with the product. 

r Nitch Comment & Recommendations: ‘How To Make Popular Scented Bath And Body 
roducts’ is a practical and useful ‘how to’ guide book that focuses on the end result of 

eral information.  

Opp t
of p ke an ideal series of 
vide  
inte
 
Pro

 
 
Product Format: eBook 
 
C Body Products To Sell Or Give As 
High Class Gifts. Customize Your Products With Any Fragra
Designer Scents. Lotion, Shower Gel, Body Mist, Sha
 
Product Includes: The 
book tea
to
products by providing the 
techniques required – it is 
not a list of recipes for 
lotions, body treatments 
etc 
 
Commission Details: $ Per sale: $6.41 % Per 
 
Authors Pitch: “How To Make Popular Scented Bath a
downloadable eBook ($14.95) that shows you how to
more. With
lu
fragrances, only without the mineral oil. The produc
the standard mall chains without the ridiculous price
 
A
 
D
P
readers making their own products rather than on gen
 

or unities abound with the product in that it is delivered in a book format with some use 
hotographs yet the subject matter and contents of the book would ma
os on a DVD with promotional videos posted on social networking sites to draw in 
rested customers. 

duct Link: Find it at www.DrNitch.com/resources/HowToMakeBathProducts.html 
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Lea nal
 

rn Massage Therapy Like A Professio  
 
roduct Format: eBook 

lickbank Product USP: eBook On Massage Therapy And 
fant 

 Oil

by massage 
d massage 

ommission Details: $ Per sale: $13.10 % Per sale: 75.0%  

uthors Pitch: “You don’t have to spend hundreds of dollars on 
fessionals 

nefit 
s? 

resources are offered. 

romas in massage treatments.  

P
 
C
Acupuncture. Massage Oils, Techniques, And Guidance. In
Massage, Sensual Massage, Pregnancy Massage And Massage
Recipes.  

 

 
Product Includes: Giving great massages to adults, Ba
techniques, Pregnant women massage, Self-Massage an
techniques. 
 
C
 
A
professional massages. Learn the techniques that the pro
use, share the information and you and your loved ones can be
more than you can ever know. Who can benefit from massage
Everyone!” 
 
Affiliate Support: No affiliate 
 
Dr Nitch Comment & Recommendations: ‘Learn Massage Therapy Like A Professional’ is a 
detailed guide to massage and links to the Aromatherapy niche through the use of oils and 
a
 
The lack of any affiliate tools weakens the product offer for the less experienced online 
marketer.  
 
Product Link: Find the product at:www.DrNitch.com/resources/LearnMassageTherapy.html 
 
 

Other Aromatherapy Affiliate Program Ideas 

d 
ort. Don’t forget to try and source real as well as digital 

roducts in your affiliate promotions if possible (and not just Amazon).  

earch for “Aromatherapy Affiliate Programs” in Yahoo, Google or MSN and you’ll be able to 
nd other products that you can sell including home study courses, aromatherapy products 
nd services. 

 
For specific product ideas that you could develop for the Aromatherapy niche check out our 
unique Niche Product Ideas suggestions. You can use affiliate programs to test out the market 
and your own promotional ideas before you go to the time and expense of creating your own 
product. 
 
 

 
For more affiliate product ideas and sites look at the links in the Dr Nitch Recommende
Resources section later in this rep
p
 
S
fi
a
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12: Arom

opywriting and the creation of effective advertising that generates more dollars than you 
o possess. While you can learn to be an efficient copy writer it can 

ke time, money, effort and lots of testing before you find the right combination of headline, 

nd creation of targeted advertising for the 

dverts that appeared 
ngines at the time this report 

r the medium to long term 
t indicator for the 

archers at Dr Nitch.  

ynamics as one of our core niche research tools 

atherapy Niche Adverts 
 
C
spend is a powerful skill t
ta
body copy and call to action. 
 
To help you get underway with your copywriting 
a
Aromatherapy niche we
replicated some of the top a
on the main search e
was written. 
 
Keyword advertising ove
is a premium niche marke
rese

’ve researched and 

 
We use competitor advertising activity and 
d
for analyzing the attractiveness of a niche.  
 
How to use the keyword adverts we’ve selected 
 

 You can use the adverts as sample copy to 
help you create your own unique campaigns 

 Click on a few (and we really mean just a 

sites or products are like 
few) of the samples to see what the underlying 

 Use the adverts to see how the links and 
destination URLs are deployed  

 Identify other affiliate products to use in 
your own business or build additional product 

Other Aromatherapy Niche Advert Ideas 

or more resources, ideas and help on Aromatherapy keyword advertising look at the links in 
e Dr Nitch Recommended Resources area at the end of this report. These are the sites, 

programs and resources that the Dr Nitch team use on our own websites. 
 
You should use keyword based advertising as a quick and cost effective tool to experiment and 
test the Aromatherapy market so that your product developments can be built to match your 
prospective customers demands – not what you think they might buy. 
 

ideas that you can add to your own product 
plans. 

 
 

 
F
th

 



DNA Profile – Aromatherapy  www.DrNitch.com 

©Aluvis 2008 All rights reserved. 29

Advertising YOUR

 advertise your products and services on all the main search engines 
cluding Google, Yahoo and MSN.  

nt se
s and services. 

 
 Niche Products 

 
Don’t forget that you can
in
 
Clicking on each of the SEO logo’s below will take you to the releva
each of them so that you can start advertising your own niche product
 

arch advertising program for 

 
 

  
 
www.DrNitch.com/public/162.cfm          www.DrNitch.com/public/163.cfm   www.DrNitch.com/public/164.cfm 

apy niche 

Aromatherapy Oils 
Healthy Lifestyle? Being Fit? Come 

 

Sample Search Adverts for the Aromather
 

 

join a community of people like you 
www.veria.com
 

Aromatherapy Oils 
Save on Aromatherapy Oils 

r Online & Get Free Shipping! 
atherapy-Oil.faqs101.info

Orde
Arom  

 
Online Aromatherapy Class 
Accredited aromatherapy college. 
Online programs. Free catalog. 
www.achs.edu 

Entire order ships for just $1! 
Overstock.com

Aromatherapy Now On Sale 
30-70% off Aromatherapy Products 

 
  

 
Aromatherapy Oils Sale 

www.puritansale.com

Save 70% or More -Free S&H Over $25 
Buy Direct & Save-No Risk Guarantee 

 
 

Aromatherapy at iHerb 

iHerb.com

100% pure, organic, highly 
Concentrated 

 

 
Organi Aromatherapy c Essential Oils 
Quality Oils at Wholesale Prices! 
Tea Tree, Lavender & 100's more 
www.newdirectionsaromatics.com 

Thousands of trusted retailers 
Find compare and buy from 

www.dealtime.com 

 
Aromatherapy 
Find Essential Oils Skincare 
Products at L'Occitane Online Store 
usa.Loccitane.com 

Looking to find aromatherapy? 
Visit our guide. 

Aromatherapy 

aromatherapycatalog.net 
 
 
Aromatherapy 
Get 5% back at drugstore.com 
Free shipping with minimum purchase 
www.drugstore.com 

Aromatherapy 
Free shipping on orders over $25 
Plus free gift with every purchase 

 
YvesRocherUSA.com.com 

 
Aromaland Aromatherapy 
Therapeutic Grade Essential Oils 
Free Shipping with $49+ order 
www.aromaland.com 
 

Young Living Products 
Therapeutic-grade Essential Oils 
& Products from Young Living 
www.aromaassociates.com 
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 Analysis 

from our own Keyword research.  

e 
yword 

ys an 

o undertake our Keyword research we use a 

 MSN 
f the shelf programs such 

s WordTracker

 
Many niche product developers hit a roadblock over the use of keyword research to help 
choose a focus for their product, site or business. So that you can avoid any delays in 
developing your own proposition we’ve extracted from our wider analysis of the Aromatherapy 
niche the most popular terms 
 
While we don’t hold keyword research in quite th
same awe as many other people the use of ke
analysis, trends and search statistics still pla
important part in our long term trend analysis and 
database, Niche Market Watch.  
 
T
variety of including the suggestion tools of the 
major paid search engines Google, Yahoo and
together with excellent of
a  and KeyWord Elite 

n 
ot of 

e key terms, competitiveness and opportunities in 

search off the ground without delay. 
 
Ple  
sele io s 
and
you ’ve not included 
lon   
whi
 
How d 
 

 
Our Aromatherapy niche keyword analysis shown i
the table on the next page provides a snapsh
th
the niche and is designed to help you get your own 
re

ase remember that this is just a small sample
ct n of keywords that are the top search term
 phrase used in the Aromatherapy niche to give 
 a guide to get started. We
ger phrases or misspellings or wider keywords
ch you should and must to be successful.  

 to use the niche keywords we’ve researche

 Use our shortlist to kick start your own ke
of the prod

yword research once you have a better idea 
uct, the target market and the ‘problem’ your offering is going to fix 

 If you’re just starting out use the free keyword tools offered by the major search 
engines first before yo fer u invest in one of the major programs on of

 Use the target market in s used in our 

Other Aromatherapy Keyword Ideas 

mmended Resources 
ction at the end of this report. The resources shown are the actual programs, ideas, 

resources and sites that the Dr Nitch team use on our own websites. 
 
Keyword research and evaluation can be used as one of the quick start methods to get started 
in any niche. Keywords can be used to test and learn more about the Aromatherapy market to 
give your own product ideas a better chance of success based on real customers actions and 
feedback on what you put in front of them. 

formation, our product ideas, words and theme
selected articles, books and magazines to identify other less competitive and more 
appropriate keywords for you to use in your own products. 

 

 
To research more Keywords for the Aromatherapy niche or to find more resources and help 
take a look at the sites and programs we’ve listed in the Dr Nitch Reco
se

 



DNA Profile – Aromatherapy  www.DrNitch.com 

©Aluvis 2008 All rights reserved. 31

 
rapy Niche Top Keywords Aromathe

 
Keyword Searches Competing Ranking 

aromatherapy 323,755 12,400,000 0.0204 
aromatherapy essential oils 293,460 239,000 0.87 
aromatherapy oils 200,750 413,000 0.236 
aromatherapy diffuser 181,405 61,700 1.289 
aromatherapy carrier oils 127,385 9,280 4.225 
aromatherapy products 120,085 799,000 0.0438 
aromatherapy candles 107,310 265,000 0.105 
aromatherapy information 90,520 37,000 0.537 
history of aromather py 81,030 29,500 0.538 a
aromatherapy soy candle  75,920 18 0 0.737 s ,90
aromatherapy benefits 67,890 39,300 0.286 
aromatherapy skin care product 66,065 5,590 1.898 
ar  omatherapy bath product 61,685 9,290 0.992
ar  omatherapy oil burner 51,465 12,500 0.512
aromatherapy massage oils 45,625 32,100 0.157 
arom 0.0443 atherapy skin care 33,215 61,100 
arom 0434 atherapy diffusers 32,485 59,900 0.
arom e 0.0203 atherapy candl 29,565 104,000 
arom herapy bath salts 29,565 34,700 0.061 at
arom 0.145 atherapy mist 24,820 10,500 
arom 0227 atherapy recipes 22,995 57,000 0.
arom 0.03 atherapy gifts 22,995 43,200 
arom ge oil 2,265 45,900 0.0267 atherapy massa 2
arom herapy oil 21,170 179,000 0.00608 at
arom 0.585 atherapy jar candles 20,440 1,750 
arom 0.00155 atherapy massage 18,980 581,000 
arom 756 0.894 atherapy burners 16,425 
arom l 89,900 0.00695 atherapy essential oi 16,060 
arom herapy neck wraps 959 0.652 at 16,060 
arom  1.335 atherapy aromatic oil 16,060 468 
arom 0.88 atherapy pens 14,600 601 
arom 0 0.0247 atherapy training 13,870 19,60
arom herapy blend 12,775 53,900 0.00742 at
arom 0.529 atherapy bath oil 12,775 756 
shado 0.438 w and light aromatherapy 12,045 825 
arom 0.00798 atherapy supplies 11,315 40,600 
arom herapy for children 11,300 942 0.344 at
arom 706 0.459 atherapy nebulizer 11,295 
arom 0.337 atherapy oils uk 10,585 857 
arom 0.319 atherapy lamp 10,570 907 
arom dles 0.208 atherapy herbal can 10,500 1,390 
arom herapy oil products 10,220 3,710 0.069 at
arom  0.00836 atherapy scents 9,490 26,900
arom 0.083 atherapy machine 9,475 2,710 
arom 0.00235 atherapy accessories 9,465 95,700 
arom tralia 42.25 atherapy courses Aus 8,030 4 

 
Sources: WordTracker www.DrNitch.com/resources/WordTracker.html & Keyword Elite 
www.DrNitch.com/resources/KeyWordElite.html 
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es 
 

 
i
keyword shown for their site search 
 an attractive niche opportunity 

 rank well on the search engines for 

es an indicator of how attractive the 
based on the search traffic vs sites 
ndicates a keyword that is attractive 

g and analysis. 
 

 
What the figures show 
 

Searches = The searches column gives an indication of the estimated search
that take place for the keyword shown across the major search engines in a
year. A high figure indicates a more popular keyword used more frequently in 
searches. 

Competition = The competition column g
competing pages that are focusing on the 
engine optimization. A low score indicates
where it will generally be much easier to
the given term.  

ves an indication of the number of 

 
Ranking = The ranking column provid
keyword shown is to the niche marketer 
available for each keyword. A high score i
and worthy of further testin
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14: Aromatherapy - T

As part of our detailed nto the Aroma iche we’ve shown ion of our 
favorites fr sites listed by the rc oogle, nd MSN. 
You can use sis for your own research duct dev ent 
process by rticles, ideas, links, resources and r ideas.
 
Remember ways the 
first and m roduct 
developme uggested sites 
first before
research an
 
How to use ve 
selected 
 

op Ranked Sites 
 

research i therapy n  a select
om the top ranked main sea h engines G  Yahoo a
 these examples as the ba  and pro elopm

gathering useful a  supplie   

 that getting started is al
ost difficult step in any p
nt so please use the s
 you get stuck doing too much 
d analysis. 

 the top ranked sites we’

 Visi s to 
gather urces and 
ideas 

t and tour the selected site
useful information, reso

 Asse riptions, 
terms a n offer 

ss the key words, desc
nd products that are o

 Star  swipe file of 
materia  help your 
own pro s 

 
As you visit ted sites don’t forget to make a n ny other inks 
that you find to visit later. You’ll find this easier than following ink so eview of 
a single sit ed rather than keep getting distrac llow s of 
different li s. 
 
When you l tents of the top sites we’ve chosen from the Aromatherapy 
niche you’l oks on Amazon, the majorit ener rces with 
no specific f customers. sents f c opp s for the 
product de se cts. 
 
Other Arom  Ideas 
 
To complem herapy sites suggested by the search engines lected 
you can gat  on the niche and ustomers looking  using Dr 
Nitch’s rec sites show e end of report. are some 
of the nich use within our o ysis so ighly ended. 
 
When you c rch and readin  the Aro erapy n ou’ll find 
other sites rces, ideas and products that intere u base ur own 
product ide t markets. This web site research c  used t lerate 
your produ electing ap te artic  inform
planned pr e bank.  
 
These reso ritten, merged and combined to help build y n unique 
product tha  group athe che c s.  
 
ut please p your product developm

e your 

t to gather your own
ls that could be used to
duct development

 and tour our selec ote of a  sites or l
 every l that a r

e can be complet ted by fo ing dozen
nks to yet more new site

ook at the list and con
l find that like the top bo y are ‘g

an
al’ resou
or focus on a target group o

veloper who can build an
This pre
d produ

tasti tunitie
d offer focu

atherapy Top Site

ent the top Aromat  we’ve se
her more information  what c  are  for by

ommended research resource n at th this These 
e research sources we wn anal  come h  recomm

arry out your own resea g around math iche y
that will offer resou st yo d on yo
as and chosen targe an be o acce

ct development process by s propria les and ation for your 
oduct as an initial resourc

urces can then be re-w our ow
t directly ‘speaks’ to your chosen  of Arom rapy ni ustomer

B remember – plagiarism (copying) may speed u ent but is 
theft and may result in legal action from the original owner. So always, always creat
own original work. 
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tch’s Selected Aromatherapy Web Sites Dr Ni

 

Aromatherapy and Essential Oils  
Aromatherapy and essential oils resource for articles, recipes, 
synergies, and profiles. 
www.aromaweb.com 
 

 
Dr Nitc web is a detailed and extensive portal on the topic of 
Aromatherapy. Includes resources and information on essential oils, aromatherapy products 
and the  
informa  
and the

h comment: Aroma

ir uses. Site also includes surveys which could aid product development ideas and
tion. Of interest to the product developer is the range of wholesale suppliers listed
 opportunities to advertise an Aromatherapy product on the site.  

 

A World of Aromatherapy - Your Guide to Essential Oils  
A World of Aromatherapy, with quality information on 
essential oils, the properties of each scent, and their uses in 
the bath, massage, and more. 
www.aworldofaromatherapy.com  
 

Dr Nitch comment: This top site provides an easy to use comprehensive guide to 
Aromatherapy and covers all the main oils and uses. The site is quite small but gives details on 

and scent. A big plus of this site is its link to an Aromatherapy forum which includes 
oncerns and ideas from people interested in the niche.  

each oil 
questions, c

 

Aromatherapy essential oils  
A reputable supplier of aromatherapy essential oils, custom 
aromatherapy products, aromatherapy gifts and aromatherapy 
information. 
http://www.aromatherapy.com 
 

Dr Nitch comment: An old fashioned site which includes a Mission statement and white text 
on a black background. But the site is a useful ally to someone looking to enter the 
Aromatherapy niche as it gives a wide ranging history and guide to the science of scents 
together with an extensive range of products that can be purchased on a wholesale basis 
which could form part of a packaged product of virtual and real elements. 

 



DNA Profile – Aromatherapy  www.DrNitch.com 

 

The National Association For Holistic Aromatherapy  
 The National Association for Holistic Aromatherapy NAHA is an

educational nonprofit organization dedicated to enhancing 
public awareness of the benefits of aromatherapy 
www.naha.org  

 

 

Dr Nitch comment: This site offers the Aromatherapy prod
courses, training schools, reference books 
materials to create info

uct developer an extensive mix of 
and materials that could be used as fantastic raw 

rmation products. The site includes an invaluable resource directory of 
romatherapy product suppliers together with learning materials for beginners through to the A

professional therapist. 

Aromatherapy. Home Holistic On Line
Aromatherapy and holistic treatments. 
www.holisticonline.com  
 

 
Dr te lacks in design and layout is more than countered by the 

nge of articles and information it contains about Aromatherapy and holistic medicine. 
Nitch comment: What this si

ra
Although the site is partly a basic Google Ad Sense directory site there is lot of information 
that could be used as raw materials and research in the creation of a focused information 
product on Aromatherapy. 

 

Aromatherapy - Wikipedia, the free encyclopedia  
Aromatherapy is a form of alternative medicine that uses 
volatile liquid plant materials, known as essential oils (EOs), 
and other scented compounds. 
www.wikipedia.org/wiki/Aromatherapy 
 

Dr Nitch comment: Not to be ignored by the Aromatherapy product developer, the Wiki entr
provides the product developer with a quick and detailed source of information, links and 
further ideas which could be used as the outline for a specialist book targeted at one of the 
target markets.  

y 

 
 

©Aluvis 2008 All rights reserved. 35
 



DNA Profile – Aromatherapy  www.DrNitch.com 

 
15: Other Aro

atherapy DNA profile we share the raw results from our niche 

overall niche research and an
the niche topic under analysis
 
These top level results will show
glance how much interest and demand there 
is for the niche as a whole so that you can 

 for your planned 

roups linked to Aromatherapy  
 
Yahoo Groups – shows 900 groups discussing Aromatherapy 

n Paypal Shops 

om
the other indicators (Google T
 
Yahoo Answers – Over 500 q f Aromatherapy. 
 
eBay – 2,000 plus auction listings under Aromatherapy. 

Digg – 14 pages of Diggs that mention Aromatherapy. 
 
Technorati – Nearly 9,000 results for Aromatherapy. 
 
eHow – close on 100 features on Aromatherapy,  
 
Squidoo – 150+ Lenses on the topic of Aromatherapy 

matherapy Niche Indicators 
 
In this part of the Arom
tests run on a selection of key niche indicator sites. These sites all play a part in our 

alysis tool kit to demonstrate the degree of interest in 
.  

 you at a 

refine your research and product choice 
based on the popularity shown. 
 
The research results we’ve summarized 
should also be used to guide your 
promotional activities
products. 
 
 
 
Niche Indicator Results 
 
Google Groups – over 2,000 g

 
Blogger – 70,000 plus recorded Aromatherapy blogs at Blogger 
 
Paypal Shops – 500 plus shops selling Aromatherapy products o
network. 
 
Google Trends – Shows Ar atherapy in a slow decline which contradicts most of 

rends is still unproven as a long term niche indicator). 

uestions posted on the niche o

 
43 Things - 40 mentions of Aromatherapy by users. 
 
Barnes & Noble – 600 products listed under Aromatherapy 
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sources – Research 

ny
Aromatherapy the list below con
selection of our favorites.  
 
Google Groups - www.DrNitch. gleGroups.html

 

16: Recommended Re
 
So that you can follow up on a  information or ideas you’ve seen within this DNA Profile on 

tains all the research sites mentioned in this report plus a 

com/resources/Goo  
 

eBay Watch - www.DrNitch.com/resources/eBayWatch.html 
 

Yahoo Groups – www.DrNitch.com/resources/YahooGroups.html 
 

Blogger Search – www.DrNitch.com/resources/BloggerSearch.html 
 

Paypal Shops – www.DrNitch.com/resources/PaypalShops.html 
 

Google Trends – www.DrNitch.com/resources/GoogleTrends.html 

tch.com/resources/YahooAnswers.html
 

Yahoo Answers – www.DrNi  
 

43 Things - www.DrNitch.com/resources/43Things.html 
 

Barnes & Noble – www.DrNitch.c le.htmlom/resources/Barnes&Nob  
 

Digg – www.DrNitch.com/resources/Digg.html 
 

Technorati – www.DrNitch.c m/resources/Technorati.htmlo  
 

eHow – www.DrNitch.com/resources/Ehow.html 
 

Squidoo – www.DrNitch.com/resources/Squidoo.html 
 

Ice Rocket - www.DrNitch.com/resources/IceRocket.html 

ch
 

Trendwatching - www.DrNit .com/resources/TrendWatching.html 
 

Word Tracker Free Tool - www.DrNitch.com/resources/FreeWordTracker.html 

Nitch.com/resources/SEOBook.htm
 

SEO Book Free Tool - www.Dr l 
 

Pop URL’s - www.DrNitch.com/resources/PopUrls.html 
 

Clickbank - www.DrNitch.com/resources/ClickBank.html 

ace in this report to provide a guide to all of these resources but members 
om can see our guided tours, tips and video tutorials on how to get the best out of 

ach of these sites and how to interpret the information shown. 

Members of the Dr Nitch community are also able to access our recommendations for key sites 
to use for niche research, web search, social networking and product development. Every 
month we add reviews, guides, tutorials and guided tours around the favorite sites we use 
together with new sites we’ve added to our data bank.  
 
To find out more about becoming a member of the Dr Nitch community why not check out 
some of our FREE Samples or browse through our Guided Tour. Just visit www.DrNitch.com

 

Joining DrNitch.com 
 
There’s not the sp
of DrNitch.c
e
 

 to 
find out more. 
 

Dr Nitch – Niche Ideas to make you money 
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velopment 

st a waste 
hese providers you’ll find they’ve been around 

ic tutorials or both. 

xactly how we use these resources across our 
orials and video guides to help get the most out 

ws of products and services we actually use in our 
usiness. 

w.DrNitch.com/resources/ProductReviews.html

 
17: Recommended Resources – Product De
 
The recommended resources we’ve put together in this section are the products and services 
we use all the time for our own business – the ones that make a real difference.  
 
We’re the first to admit that in the past we’ve bought programs, training, packages and 
oftware that were never used or jus of money but ALL the services below are ones 

we use every week. Given the high quality of t
for a while and offer either great support, fantast
 
Dr Nitch members are be able to see in detail e
own business with in-depth analysis, tips, tut
of each tool. We only include revie
b
 
Our product reviews can be found at ww  

ogo design for your brand – Got Logos 

a number of corporate and site logos for our business and for 
tch logo was designed by these guys and you have the option of 

aving the design completely up to them or giving them a detailed brief about your site, 

 
 
 
L
 
We’ve used Got logos to produce 
many of our clients. The Dr Ni
le
colors, customers etc. 
 
www.DrNitch.com/resources/GotLogos.html 
 
Domain Names – Jelly Domains 
 
We register and manage nearly 1,000 domain names through our partner company Jelly 
Domains. Jelly domains is powered by Go Daddy so you get the same services and suppo
we get to s

rt only 
et the prices. As we run Jelly domains purely as a service for our customers and the 

r Nitch community the prices on the site will be lower than those at GoDaddy. D
 
www.DrNitch.com/resources/JellyDomains.html 
 
Web Hosting – HostGator 
 
All our web hosting is done through Hostgator. We use this company as 
server problems and have always found their support ready an

we’ve never had any 
d able to solve any questions 

e’ve had. Hostgator also let you host multiple domain names on a single account so you can 
s.  

w
keep your costs to a minimum while you build up your site
 
www.DrNitch.com/resources/Hostgator.html 
 
Keyword Research – Word Tracker & Keyword Elite 
 
Our keyword research is carried out using two key tools, Wo
We’d suggest you get used to Work Tracker first before you 

rd Tracker and Keyword Elite. 
move on to the Keyword Elite 

roduct but both products in our experience have great tutorials, great support and allow you 
ing with keywords. 

p
to find out what your customers and competitors are do
 
WordTracker www.DrNitch.com/resources/WordTracker.html 
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Elite.html
 
Keyword Elite www.DrNitch.com/resources/KeyWord  

ages and video clips. Just search under keywords and themes to 
ou need but try not to choose the images everyone else is downloading if you 

ckage so the images cost 

 
Royalty Free Images and Video Clips – iStockPhoto 
 
Our primary resource for im
find the images y
want to appear unique. You get the best rates by buying a bulk pa
less. 
 
www.DrNitch.com/resources/IStockPhoto.html 
 
Digital Affiliate Products to promote – Click Bank 
 
he primary source of digital products on the web. We find CliT ckbank ideal for affiliate 

wn research and product 

resources/ClickBank.html

products and to get started in a niche quickly while you do your o
uilding.  b

 
www.DrNitch.com/  

on 

to find physical products to promote and support. 
go to pick up your EBay affiliate links. 

 
Physical Affiliate Products to promote – Commission Juncti
 
Commission Junction is the main site we use 
‘CJ’ is also the place to 
 
www.DrNitch.com/resources/CommissionJunction.html 

 

urce of affiliate products we use all 

 
Other Affiliate Products to promote - Linkshare
 
Alongside Clickbank and Commission Junction the other so
the time is Linkshare. 
 
www.DrNitch.com/resources/LinkShare.html 
 
Affiliate Link Cloaking Software - Affiliate Link Cloaker 
 
If you promote other people’s products on your own site it’s vital that you don’t let yourself 

 Affiliate Link cloaker as it’s easy to 

 
ww.DrNitch.com/resources/Aff

be scammed or hijacked by unscrupulous people. We use
se and does what we need so that our links our protected. u

w iliateLinkCloaker.html 
 
Email Management & Autoresponders - Aweber 
 
There’s a lot of email software out there and lots that make promises that sound so good. But 

and 

if you want to use a service that has probably the best delivery rates on the web then you 
should be using Aweber. We also like Aweber as you can run multiple lists across different 
sites under one account, there’s tremendous support and tutorials and you can also fully br
your mailing list settings to reflect your site.  
 
www.DrNitch.com/resources/AWeber.html 
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utsource resources for design, copy writing and articles - Guru O

©Aluvis 2008 All rights reserved. 40

l the ones 
ols are 

 to 

 
There are several outsource service providers to choose from on the web but of al

e’ve tried Guru have always come out on top for us. Their project management tow
easy to use and provided you post a decent brief for your project you’ll get plenty of bids
choose between.  
 
www.DrNitch.com/resources/Guru.html 
 
Advertising Revenue on your site – Google Ad Sense 
 
Although much abused by some site owners, ad Sense still offers long term revenue earnin
potential t

g 
o site owners and product owners when used sensibly and on relevant web pages. 

 
www.DrNitch.com/resources/GoogleAdSense.html 
 
Shopping Cart & Customer Management 
 
Having a decent shopping cart and digital product delivery service is vital if you’re going to be 

lling your own products and services. 1Shopping Cart is one of the larger, more established se
providers and their platform provides a scaleable service that can grow as you do. 
 
www.DrNitch.com/resources/1ShoppingCart.html 
 
Audio Books to download - Listeneer 

ne of the other Aluvis brands, Listeneer enables you to access and download over 6,000 
ess and marketing through to entertainment and kids. As a 

igital download, prices are cheaper than the disc based alternatives and there’s no wait for 
e 

 
O
audio book titles ranging from busin
d
delivery. Listeneer also operates a thriving affiliate program allowing partners to promot
titles on their own sites to earn up to 20% per sale. 
 
www.DrNitch.com/resources/Listeneer.html 
 
Promoting & Researching your business – Google/Yahoo/MSN 

) is recognized as one of the most cost effective and speedy 
ethods to generate traffic, survey responses and sales and with three major players all after 

 
Pay per click advertising (PPC
m
your business there’s plenty of attractive offers for new accounts.  
 
Google Ad Words - www.DrNitch.com/resources/GoogleAdWords.html 
 
Yahoo Search - www.DrNitch.com/resources/YahooSearch.html 

SN Ad Center - www.DrNitch.com/resources/MSAdCenter.html
 
M  

ebsite Development – XSite Pro 

hs 

quickly ans  

 
W
 
If you need to build a website, but are afraid of HTML or don’t want to have to spend mont
learning how to master Dreamweaver then XSite Pro could help. We use this software package 
all the time and have ‘programmed’ hundreds of pages of web site content 
 
www.DrNitch.com/resources/XSitePro.html 
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18: Other Titles 
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s and product promotion titles 

e also update and re-publish new versions of our research so that out of date 
 latest ideas, trends and thinking. 

deas please visit our up to date list 
f titles at www.DrNitch.com/resources/LatestResearch.html

 
The range of niche research, product ideas, key trend
we publish is constantly evolving and expanding. This reflects both the growing 
interest in our published work and requests from our members to cover more varied 
and exciting markets. 
 
W
information is removed and replaced with the
 
To find out more about our latest publications and i

 o
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rs are a direct result of the four 

nlike many others we don’t base all our ideas, analysis and recommendations on just a few 
arch and utilize some of the markets 

est software tools in our toolkit for it BUT keyword search results are just one of close on 
 use in building our research. 

nefit of ideas and information which are 

e 
books which can be purchased across the 

ternet or at heavily subsidized prices by being a member of the DrNitch.com community. 

Dr Nitch’s TEAM 

wners, market 
y 

aws, pets, illnesses, 

s a research and product development team we have over 30 years of experience in both real 
’s experience extends 

cross the successful design, creation, launch and selling of 'invisible' products such as money, 
ucts such as snack foods, flowers and crafts. We’ve also 

een involved in redundancy and a few failures too just to prove we’re real people. 

 

19: Dr Nitch Credentials 
 
All of the research and ideas which we offer to our custome
strong foundations which make up our business.  
 

Dr Nitch’s PROCESS 
 
U
months keyword research. Sure, we use Keyword rese
b
100 indicators, triggers and sources items we
 
We run and operate a proprietary database of niche market statistics which covers over 1,500 
individual markets across the major markets of US, UK and Australia to track long term trends 
in niche markets. This means that our research findings and product ideas are based on three 
ears of data not just three months. Our research process and analysis focuses on y

interpreting trends so that our customers get the be
ased on rock solid marketing, business and research techniques that have stood the test of b

time. 
 

Dr Nitch’s PUBLICATIONS 
 
As we publish new research and ideas every month each and every one is checked, challenged 
and thought through before being included. In fact, the number of ideas we publish is far 
outweighed by those that stay on the “publishing room floor”. All our research and ideas ar
set out in a range of published reports, articles and 
in
 

 
rNitch.com is run and managed by a team of experienced business oD

researchers, marketers and designers. Our research team is based across the world with ke
members based in the US, UK, Europe and the Middle East. Between us we have two domestic 
engineers, an almost Professor, a Fellow and six degrees to Masters level at last count. Aside 
rom that we're very normal folks with kids, clutter, mortgages, in-lf

household repair jobs, hobbies, favorite teams, shows etc... 
 

Dr Nitch’s EXPERIENCE 
 
A
and virtual product markets for on and off line businesses. Our team
a
investments and books to real life prod
b
 

Dr Nitch – Niche Ideas to make you money 
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NOTICES 
 

COPYRIGHT AND TRADEMARK 
 
This report is for the purchaser’s use only. It is wholly owned by the author and/or publisher, and is protected 
nder United States international copyright law.   

he Purchaser DOES NOT have the right to reprint, reproduce, distribute, transmit, display, publish, 
roadcast, resell, or transfer to others this report, in whole or in part, without the prior written permission of 
luvis LLC.  

either this report nor any portion thereof may be stored in a retrieval system or transmitted in any form or by any 
eans, electronic, mechanical, photocopying, recording, scanning or otherwise, without the prior written 
ermission of Aluvis LLC.  

r Nitch, DNA Profile, DNA Report, Aluvis and all related images, logos and layouts are the trademarks and 
pyrighted intellectual property of Aluvis LLC.  All other trademarks are the property of the respective owners.  

DISCLAIMER OF WARRANTIES AND LIABILITIES 

he purpose of this material is to educate and entertain.  The author and publisher have used reasonable efforts to 
verify the accuracy of this material at the time of publication, but no warranty, expressed or implied, is made 
regarding accuracy, adequacy, completeness, legality, reliability or usefulness of any information.   
 
The author and publisher reserve the right, at their discretion, to change the information to reflect changes in the 
market or in marketplace conditions, but are not obligated to do so.  If the purchaser or reader desires to 
undertake action based on this material, they do so with the responsibility for any changes in the market or in 
marketplace conditions. 
 
The advice and information contained in this material might not be suitable for your own personal or business 
circumstances, and the purchaser or reader is solely responsible for deciding whether this information is suitable 
for their purposes.  The author and publisher assume no responsibility or liability whatsoever on the behalf of any 
purchaser or reader of this material who directly or indirectly acts on the information contained herein. 
 
Reference in these materials to any specific commercial products, books, websites, or services does not constitute 
or imply endorsement, recommendation, or favoring by the author and publisher, and such reference is not made 
for advertising or product endorsement purposes. The writer and publisher have no control over the information 
obtained from third parties mentioned in this report, and make no warranty nor are responsible for such 
information.  
 
This material is sold with the understanding that the author and publisher do not have the intention of giving 
business, legal, accounting, or any other type of professional advice.  The purchaser or reader must consult with a 
professional as they deem appropriate. 
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